��mergefield LetterDate \* charformat�«LetterDate»�





�mergefield AddressName \* charformat�«AddressName»�


�mergefield Position \* charformat�«Position»�


�mergefield Company \* charformat�«Company»�


�mergefield Address1 \* charformat�«Address1»�


�mergefield Address2 \* charformat�«Address2»�


�mergefield Address3 \* charformat�«Address3»�


�mergefield City \* charformat�«City»�, �mergefield State \* charformat�«State»�  �mergefield Zip \* charformat�«Zip»�





Dear �mergefield Salutation \* charformat�«Salutation»�:


Let’s talk about your quitting �EMBED MSWordArt.2 \s��� and enrolling directly in �EMBED MSWordArt.2 \s��� �EMBED MSWordArt.2 \s��� �EMBED MSWordArt.2 \s���.


The only entrance requirement is:  Open monster rabbit accounts!


Chances are, � mergefield Salutation \* charformat �«Salutation»�, you’ve got a lot of �EMBED MSWordArt.2 \s��� �EMBED MSWordArt.2 \s��� in your book.  In order to leverage up, you need monster rabbits.  Here’s how the Bill Good Marketing System™ will help.


First, � mergefield Salutation \* charformat �«Salutation»�, we’ve solved a major problem for you.  Most established RRs drop in production when they start to prospect.  But that doesn’t happen to people using my System—because we know how to secure your base and enable you to maintain client gross in less time.


Second, we do leveraged prospecting.  This means that before you speak to a prospect, the squirming, kicking rabbit has been dipped, washed, combed, and perfumed!  Sometimes the dipping and washing is done by a Sales Assistant; sometimes by a non-registered Caller; sometimes by direct mail.  You don’t get to talk to them until they’re all clean and gussied up.


Now, the size of rabbit you see is controlled by two factors:  How big the rabbits are on your list and, most importantly, the dripping the rabbits receive.  Because the monster rabbits won’t come out of their holes until your letters have been dripping down awhile.  Big money takes time, repetitive contact, familiarity—and a System that absolutely won’t tolerate cracks.


To find out about this System, let me suggest that you to speak with an RR who has used it to increase production from $292,000 in 1990 to $585,000 in 1991.  He’s now opening much big�ger accounts.


Or maybe you’d like to talk to an RR who went from $450,000 to $900,000 over two years.  He kept his �EMBED MSWordArt.2 \s��� �EMBED MSWordArt.2 \s���, manages them better—and is also opening monster rabbit accounts.


These are just two of several brokers who have blown the doors off with my system and have agreed to be my guests on a series of nationwide conference calls.


So why are we going to the considerable expense of inviting you to join us on one of these conference calls?


To show you we’re really not selling a computer program.


Yes, very sophisticated programming is involved!  But what we’re offering is a plan designed to get you to $1,000,000 and beyond.  The Bill Good Marketing System does use a computer and programs; but it is no more a computer program than the engine of a Porsche is the car itself.


To find out if the Bill Good Marketing System is your scholarship to �EMBED MSWordArt.2 \s��� �EMBED MSWordArt.2 \s��� �EMBED MSWordArt.2 \s���, talk to someone who’s building his future with it.  For the current conference call schedule, talk to:


Jill Fisher at (801) 572-1480


Sincerely,


�


Bill Good


President
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